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Code 3

Code 3
Code 3
Code 3

260 1 : lvlanagement Thought (N'lgt)

250 l: Applied Accounting Theory: 6201 (Acc)

2301: Marketing Managentent (Mkt)
2401: Investnrent Bankins and I-ease Finance (Fin)
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Code 3
Code 3
Code 3
Code 3

2603: lntemational Business (Mgt)
2503: Advanccd Cost Accounting (Acc)
2303: Strategic Marketing (Mkt)
2.103: Corpolatc Govemance (Fin)
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Code 3

Code 3
Code 3

Code 3

?605: Business Research (Mgt)
2505: Strategic Management Accounting (Acc)
2305: Services Marketing (Mkt)
2;105 : International Financial Management (Fin)
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Code 3
Code 3

Code i
Code 3

2607 : Strate.gic Managentent (M gt)

2507: Strategic Nlanagement (Acc)
2307; Global Marketing (Mkt)
2.107: Corporate Finance (l'in)
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Code 3
Code 3

Code 3
Code 3

2 6 09 : N,lanagement Information S1'stem (N4 gt)
2509: Corporate Covernance (Acc)
2i09: Marketing for Non-Profit Organisations (lv{kt)

2.109: Monetary and Fiscal Policy (Fin)
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Code 3

Code 3

Code 3
Code 3

2611: Training and Development (N'tgt)

25 I 1: Corporate Financial Reporling (Acc)
23 I l: Business Marketing (Mkt)
2.1 I l: Financial Derivatives (Fin)
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Code 3
Code 3

Code 3
Code 3

?-6 I 3: Compensation Management (Mgt)
2-5 I 3: Corporate Tax Planning (Acc)
23 1 3: Advanced Marketing Research (Mkt)
2'11 3: Proiect Appraisal and Mana.qement (Fin)
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